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Participation banking 
performance review









Participation industry footprint
Approximately 93% of international Participation banking assets* are based out of nine core markets, while QISMUT share stands at 80%.
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More than 50% of Saudi assets are from Participation banking.

Turkey Participation banking growth has eroded due to prevailing political situation having a global 
impact on the Participation banking.

Kuwait Participation banking assets now comprise 45% of the national banking system assets.

Sources:  
Central banks, EY analysis  
*International Participation banking assets exclude Iran which has a unique domestic industry.
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QISMUT+3 contributions
The nine core markets are the growth engine for global industry and require tailored strategies.

Sources:  
Central banks, EY analysis
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KSA at 36% is the highest contributor in total 
Participation banking assets followed by 
Malaysia at 17% and UAE 16%.

Participation banking has maintained 
its higher growth rate as compared to 
conventional banking despite the challenges 
in Turkey.
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Focus on GCC:  
reimagine banking business













In the GCC, smartphones are “a way of life” for a dominant 
majority of banking customers …

A large number of the surveyed banking customers use 
smartphone apps daily and build their digital expectations based 
on these interactions.98% of surveyed 

banking customers 
are equipped with 
modern smartphones.

The market is almost 
evenly split between the 
two leading smartphone 
device vendors, with 
respectively 46% and 49%.

82%
use social media daily on their smartphones.

88%
use mail daily on their smartphones.

72%
use instant messaging daily on their smartphones.

use GPS navigation daily on their smartphones.
57%

The GCC enjoys a unique combination of highly educated people, high levels of income and 
uptake of digital equipment. Mobile usage is very developed in the region, which is a fertile 
ground for mobile banking. However, uptake has still not reached its full potential, mainly 
because the proposed solutions are falling short of customer expectations.

The verdict on mobile banking
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